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CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS 


ity Trends in Retail Trade, 1939 - 1940 


This proliminary report for the Census of Merchandising and Service 
Establishments is based on returns secured from a sample number of retail firms consisi: 
ing of 5,356 independent stores located in the 15 largest cities of Canada and giving 
representation to 22 different kinds of retail business. The report gives a comparison 
of the sales figures reported for 1939 and 1940 and is designed to give some indication 
of the variation in trend between the two years for the selected trades in the various 
cities included in the survey. No attempt is made to extend the figures in the sample 
in order to present estimated totals for each kind of business or for cach city as a 
whole. In a considerable number of instances figures for individual trades are not 
published, either because the sample number of firms is too small to be representative 
or in order to avoid disclosing tho cxperionce of individual firms. 


f The 5,356 independont storcs included in the sample had total sales 
of $650,149,400 in 1940, up 13 per cent over the $574,624,100 reported by the samo 
stores. in 1939. This increase represents the average gain as recorded in the aggregato 
figures of tho storcs included in tho sample and may diffor from the result which would 
be obtained if oach kind of business and each city woro given its proper weight in the 
calculations. Aggrogatc figures for all citics reveal incroascs for cach of the 22 
lines of business included in the sample, gains for stores specializing in durable or 
luxury goods oxcceding by a considcrabls margin the increase for other trades. Furniture 
stores and radio and music stores coach avoraged 24 per cont higher dollar sales in 1940 
than in 1939. Jewellory store sales wore up 23 per cent and the increase for storos 
specializing in houschold appliances was only slightly less at 22 per cent. Sales of a 
sample number of 108 retail firms dealing in lumber and building materials averaged 32 
per cent highor in 1940 than in 1939. But since a considerable portion of this business 
represents sales to contractors and speculator builders the incroase in this instance 
is not comparablo with those rccordod for tho moro definitely retail trades. Increases 
for all othor linos of business included in the survey wore bolow 20 per cent. 


In view of the restricted nature of the sample, detailed comparisons 
betwoen individual cities are not possible. Nevertheless, some fairly definite obser~ 
vations may bo drawn from the figures. The marked increase in retail trade in Halifax 
stands out prominently, 1940 sales for 159 independont stores in that city avcraging 
34 per cent higher than the amount roportod for the same 159 stores in 1939. All trades 
in Halifax reported increases over 1939 and most of these gains exceaded by a wide 
margin the average increase for tho respective trades as a whole as reflected in the 
combined rosults for the 15 cities. Jewellery store sales in Helifax were up 11 per 
cent and mon's and boys’ clothing store sales were up 63 por cent, the marked incroase 
for tho latter catcgory-representing to a considerabl¢ degree the purchases of clothing 
by officers and mon of tho armed forces, 


Windsor, Hamilton and Ottawa follow in that order in point of viow 
of percentage increases in 1940 ovor 1939 as indicated by the aggrogato figures for all 
stores roporting in cach city. The Windsor totals are heavily weighted by the results 
for motor vcohiclo doalors whose salos avoragod 60 por cont higher in 1940 ek tn 1935s 
Agerogato figures for all firms reporting in Windsor were up 33 per ony 296 stores 
in Hamilton reported an average gain of 19 por cent, while sales of 292 stores in 
Ottawa wore up 18 por cent. Incrcasos for aggrogate figures in Regina and Saint John 
wero similar at 17 por cent while gains ranging from 8 por cont to 15 por cont wore 
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me Results by trades are shown in the attached tables for each of the 
15 cities. It should be pointed out once more + 


total business transacted. They represent the sales o 


Comparison of Sales of a Sample Number of Independent Stores 
for Selected Kinds of Business in the Largor Citios, 1939 and 1940 


Total Number Sales of stores in sample 


number | reporting (in 00's of dollars) 
of stores an Per cent 
E reporting | increase 1939 increase 
Opry AD CIULOS cine seas 574,624,1 | 650,149,4 + 13.1 
Candy and confectionery stores - 2457552 2 ,889,0 + 12.2 
Fruit and vegetable stores ..... 3,036,3 3.0415 + 305 
Grocery and combination stores . 43,095,4 45,,337,0 + 542 
MOET MARKOCE «6 css occu ccves oes 13010259 13,939,4 + 6.4 
Department stores ..... Peet ak Shave 251,134,6 | 281,768,4 +252 
Motor vehicle dealers «.-.reseee 107,356,4 | 126,278,2 + 17.6 
MOALINE BLATLONG vivecvcrcorcses 5,078,4 5527057 + 3.8 
CCAS Ay R70) ean a 4,490 ,2 Ce an: + 544 
Men's and boys" clothing and . 
furnishings stores .-.....09. nee ey aw 15,805 ,4 + 11.8 
Family clothing stores eo+s-eess 7350,5 865759 + 17.8 
Women's apparel and accessorics 
BUOKOR wer o.4 4 40iv bf ahs 60s > thos 16,971,5 19,076,8 + 12.4 
BCE ELOCEH siege biS 6.65 ¢ vee se coe T7740 leu 79977)0 + 7.8 
Hardware stores censeccsecccrens 7396546 9,025,0 + 13.3 
Lumber and building material 
GOBLCTS cecr ss hesckcaseenes eee 14,7071 19,438,4 + 32.2 
PUPMAGUFG BLOGS o»eseectoorsrar 9,328,7 11,596,8 + 24.3 
dousehold appliance storeg ..... 2,164,4 2,638 ,7 + 21.9 
Radio and music stores ....... Ne 4,837,4 6,019,0 + 24.4 
testaurants, cafotorias, etc. .. 11,701,9 12 5932 ,8 + 10.5 
Joal and wood yards .......... e 26,262 ,9 29,051,1 + 10.6 
Wrug stores ...... Reese eeditcgercs 5616 14,684,2 15,938,7 + 8.5 
fewellery stores ....-seersseeee 34849 ,6 4,734,3 + 23.0 
Tobacco stores and stands ...... 34392 ,2 3,898,6 + 14.9 
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Comparison of Sales of a Sample Number of Independent Stores 
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Zor Selected Kinds of Business in the Larger Cities, 1939 and 1940 


nora PRTBETAITI SS Re ee et 
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| i Total Number Sales of Stores in Sample 
f number reporting} (in 00's of dollars) 
i of stores an a Ne : Per cent 
{ 


iner } 1940 i Increase 
increase 
eT | Se aeeciaka Se ‘2 ae ne 
Vancouver, B.C. | | 
i 
Candy and confectionery stores ‘ 20 16 264,1 29235 + 10-7 
Grocery and combinziion stores | 52 ee ele | eat : z oe 
NGOD Markets gevrr cessens ieee a 33 ; ore 5330, ; 
Department stores ...-.. ee 3 3 24,676,2 | 27,042 ,0 | & or 
Motor vehicle dealers «.....-.6. it 22 18 1124359 | 12,901,0 + 15.0 
Garages Ee Spa on Siig? | 20 a7 74055 | 562,6 | eo LAs 
Men's and b clothing and 
ics ok ; ores Pa 26 18 RE Le 1,444,6 + a6 
Pee rc te 8 223,8 Bey 
Famity clothing stores ...... i | 8 6 05, , 
Women’ parel and accessories 
ee a: 26 2,280,3 | 2,488,2 | + 9-2 
OP CGCOS: ha tat ee ee ee as reel 12 10 874,4 956 ,6 + 9-4 
| Hardware stores ...... Re re revel 16 15 318 ,3 347,3 | + %1 
Bueaiture BGOrsd .- been sane ae | 10 8 299;5 Boye TE ae 
| Radio and music stores ..... are | ll zh aod : pas | fe 
| Restaurants, cafeterias, etc. | 52 31 1,544,3 57 342 | : 
| 0 ee i nes 21 20 517,7 BONG A Orb 
Bey atdke a 6 4 192 ,7 SUS a Diy 
Jewellery Stores «-e sereteeens rae ie an, 
Tobacco stores and stands rhisec 8 7 256, 905 | ‘ 
Galgery, Alberta | 
Candy and confectionery stores - 18 ua auate ae : i 
Grocery and combination stores « - fe joeoes ee Ee 
f ar Brits! eC r>eoove+ Oem uEHPOveeene | ’ 9 
i eine dealiera «<<. ++ pe es ) 6 5,989 ,2 6 633,8 + 10.8 
otor vehicle dealers ¢ ; ne Si ON: 
Garages beer ereoregveoareeeroe $eoere 9 3 
Men's and boys’ clothing ee ie eee gig.5 | 4 5.6 
furnishings .cscereeesccne nokeee 14 i 1 | + 13.8 
Family clothing stores ...-. tees 3 & ’ . 
Women's apparel and accessories és re BG 913,5 ete 
c Tene Cee ee Bee wee ew He ee 9 
FS akon ser eoeroceuec erage se ores 8 + 469 ,4 4949 t 5+4 
ni wat went os 7 6 187 ,2 215,5 | +15-1 
Hardware Stores «+++ seeeee : 5 96,7 | 1,045,0 +979 
Furniture stores «sss ssevees one | d aay 14.3 Me 
Radio and music stores ....-.+-. ue = ee 99770 $2.5 
RPO RerAR Sy) BUC: | ag 18 392 ,6 430,6 | + 9-7 
Drug SOOO SC CeENg oss wis 6 0 de eie © em | i A 72,4 8979 424.2 
Jewellery Stores sre eee eneeves , 150 + 5.8 
Tobacco stores and stands ...-.- | 7 5 142, 5055 | 
| | 
Edmonton, Alberta, | : 
ie eee 171,3 BOS Le eee 
Candy and confectionery ener oe . 13 a 300,9 1,341,2 % 34 
Grocery and combination svores = 5 362.3 25546 ckete 
Meaty markets a, ee A 4 5 9,417,0 + 6.6 
Department stores «-+-+resreccsere | : ; 4209401 4260940 + 163 
Motor vehicle dealers eae ; : 398°9 428.9 | + DS 
Garages BOF DED PAAR EES 
Men's and boys’ clothing and | _ é 6 476.6 ecg 
id ees 3 108 ,3 121,2 |- + 11-9 
Family clothing stores +r++rr+rer | 5 
Women's apparel and accessories | s 57646 63457 ere! 
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i Total ee : , 40 Inerease 
rep 19 L 
' number an 1939 ; 
oF Buores increase | oe ¥ 
reporting 
Seep onwday we ece eee + 726 
462 ,8 58744 | + 42 
ton, Alberta-(Cont. ) 13 10 473,57 517,8 : 1.7 
Homonson, Aibents teeeene 3 ; 2a cea ee 14.3 
i eezaeearene Marr; 0 9 5 
h Gt tores See a Oe Ne CES 1 40 ? 240, QO 
eer rree pans Bote ce a 15 210,8 TTy1 ale 
Furni ants, cafeterias, ae 5 5 76,9 : 
Q ur Hh SN A A. 
ean ae nettak ee 4 
Jewellery store d stands +.... 
Gene deo stores an 37,9 Et a 
alt sees es: 
; 1 
katchewan 9 1,073, 135, 2007 
Regina, Saskatchevan stores . 26 Vu 135 ,6 5,414,9 aie 
. tionery : 4 4537654 
ad confec ion stores 6 é > =« 0.2 
Candy ee combinatio nas: a3 696,38 
Grocery Ce ee % e 6.8 69 .] 8 Pe 
Bee ined +24 + 0- 
os eee ee - : hae Pei uaacs 
Motor iets cteueing ant, 5 43 = 169 ,3 Hea 8 
sl taiiiae eee ecessories cB) 2 fon ee eke 
furni parel and a eek 4 100, 405,45 ee | 
Wongn's iresrereereeseerseines 4 ; san | aga + 6.9 
stores Yas ae NT ed eee 1 3 ’ 12642 
BOG <9¢ Wiel a2) 8 018.4 6 14 
ae stores eh lps<. tC. 14 4 15509 
Har dwar gee EST SB Ry. ERG es 4 
Drag stores vssescesseseseseoc 
reer 6 
ee stores é 5 67,9 + ae 
25 487,12 ‘ 5.8 
e 2 9 , 
kaichevan 6 5 487, 112, 21.5 
Seskekoon, Baskesc stores « 22 d aie 3,741,8 j 
ae confectionery ohisd.. A 0 3,079,3 is Bae 
Candy and 4 combination Seeger ans 7 6 9 416,5 + Lila 
Grocery Piss cre see 7 ee 276,49 : 
ete na ee al ee 
10% i} ¢ SERS Sr xf 
Men's sald stores . 2° eons. 3 88 49 10542 mi 20.7 
furnishings tores ., ies 3 100 ,8 347 »3 8.6 
Family ae sae iapueene 4 pi 83,2 8.5 
: ’ par cies) Nitete 6 7 
Rabe SPPATOD Ane - meen I 16, 311, 5 
| “ee ox, ees Laat 5 3 20752 306,47 : 33.3 
| 6 stores e+ el hoe ae ni 4 12 265,5 9354 
| Bae vare stores -. rah ACS gag M4 13 6753 
—«“Herdwa nd music sto las, etc. 13 5 
Pe a. aetatert ica 5 
Restaura, 2 ae lala a lala Sey 
_ Drug stores ce eee + 4.3 
aie anche ids ee + 3a 
| 3 ] 4 tJ = 2. 
aa i 15 141983 738645 ok 
(3am Manitoba 40 501, 6,124, 5.3 
‘ 3) —_ 8 « ’ + 
ca eee eee i d ees ey 
Candy ater aes : 18 =a 867 42 + 0 
ae ee he ’ 312% 
aet markets dealers vieseeees. se 52651 | 580,4 | + 
ee CCR OrS oe | 49 524, 0.6 
Motor 2) RRA ee thing and ; 29 10 367,3 + 5.6 
ae boys’ fais Fee anes 11 1,35849 ee, 4 14.6 
n’'s A tore ie ? + ‘ 
ptaraiening stores «+ ories 1 23 9099 1442052 + 1746 
ily clothi access f 3 il 1,239, 
Peeiay apparel and rereeees 15 8 : : 
Women" s seeoereceras sereereee |! 8 5 
stores .- REALE ES Oe! SON ee. CS PYM ol a 5 | 
ros : ere ie ne Sneue A’ . 
ower eve at ereaerveereoerere | 
ros +: 
Furniture sto | 
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Total Number | Sales of Stores in Sample 


| 
‘| 
| number reporting | (in 00's of doliars) 
of stores an iii Ee OE OES 
Se at ot a AS, orting} increase | 1939 ‘ 1940 tlle 
| 3 4 
Winnipec, Manitoba-( cont.) | 
Radio and music stores ......+. : 9 7 387,3 542 ,1 + 40.0 
Restaurants, cafeterias, ete. 42 32 1,081,3 1427752 + 8.9 
DEURERDOLON «- 0.6 sees vee aan ee 44 40 1,395 52 Lyoah yt + 9.8 
Jewellery stores .......... Oe: 8 5 41555 510 ,0 + 22.7 
Tobacco stores and stands...... 4 3 60 ,6 66,2 + 9.2 
Toronto, Ontario 
Candy and confectionery stores . 10 6 115,1 120,1 + 4.3 
Grocery and combination stores . 196 110 5,078,6 5423543 ce Pe 
Moat markets ...s-ees eee sesance 90 57 2,675,7 2571250 4 346 
Motor vehicle dealers .........+. 44 36 24,693,9 29,620,6 + 20.0 
GAPASOR eee rarcevesreees #4 13 5 363,1 356,2 « 1.9 
Men's and boys’ clothing ae 
furnishings stores «sssecreees 45 28 2,070,6 2525257 8.8 
Family clothing stores «+essseee 16 12 547,1 40, + 17.0 
Womén's apparel and accessories 
ORO e i Cit: 6 t45 sean Ss Mave te 69 48 2,982 59 3,358,0 + 12.6 
DBM@bo EEOCOS 4 hee 6 sean Phe eee teenie 26 18 1523344 1,247,2 lew 
Hardware StOroS eeeeresee ee eoge ‘ 35 31 756, 814,21 + 746 
UEVUEG SLOFCS + <sacrcerecc cen 10 10 716 ,2 917,6 + 28.1 
Radio and music stores cvecsseee 15 13 841,0 1,098 ,0 + 30-6 
Restaurants, cafeterias, etc. -- 51 35 1,950,4 2,079,9 + 6.6 
Drug StOres o-eecesrerersoene vee Ly 101 35419,0 3,619,5 + 5.9 
Jewellery stores secsseservene ot 9 9 52654 639 42 + 21.4 
Tobacco stores and stands .+-«ee 30 23 125,0 8153 + 12.5 
Hamilton, Onvario 
Grocery and combination stores . ow 45 1,409,0 1,510 ,5 + 7-2 
Meat markets ........+.. eoeeey 21 16 719 4 855459 + 9.8 
Motor vehicle dealers ......... oii 12 11 4,749,6 6,002,8 | + 26.4 
| Garages Or ha Cad sary ie Series soa Z 6 6 153,51 181,7 + 18.7 
- Men*s and boys’ eipenine and 
furnishings STOPES ceocveoeavne 20 19 592 4 67152 + 13.3 
- Women’s apparel and accessories . 
| stores Ee cae a, 22 16 939,0 1,092,9 2 16<4 
ciara Greer eh toad cacasvess's aa 8 6 310,3 320,3 + 32 
Hardware stores «--«-+csscees pete 7 6 Zlae 274,6 * 933 
Furniture stores «sss sseeveece ; 12 12 881,2 1,200,5 + 36-2 
Radio and music stores .--seeeee fi 5 414,0 608 ,3 + 46.9 
Restaurants, cafeterias, etc. 8 7 25752 289,0 + eed 
Drug stores «-.... te Bernd. 32 32 1,037,6 1545158 + li. 
Jewellery stores s++.++es- elu eae 5 5 27395 364,45 + ae 
Tobacco stores and stands ---.. : | i 10 178 ,2 207,54 Pies Ab 
Yotawa, Ontario | | | 
Candy and confectionery stores - | 5 4 ae ae | ae 
Grocery and combination stores « || 76 54 0 ry) ei ; 24 
Meat markets errcorecareoes eveoos | 16 10 9 er ; ré1.0 + 1867 
Department stores .+-+--+ers ae 8 7 p224, 9 [Oly 
; 6 4 34450 42 4,563,0 + 32.3 
Motor vehicle dealers «vecereees || ces 373°5 + 25.3 
Garages eres ct at eae as i xe 7 if , (an ae 
ee ee le 2 822 ,0 929,8 | + 13.2 
urnishings stores - 643°8 304.5 + 25.0 
Farmily clothing stores ..+---+ | - Bi ’ | 
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Ottawa, Ontario-(Cont.) 
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Women’s apparel and accessories 


SWOLGS, rielewaiay evere « Rierevellenelerstete 
HOO SEOPOD a's ves sieve ghekat ie aie late 
Hardware Stores .evesceus ahiaraliateve 
PRPT WEN, BUOPCS sve were e desis se 
Radio and music stores ...... vee 
Restaurants, cafeterias, etc. .. 
DPUP -SUOreS «sree eens Pitery ero sar 
Jewellery stores sre ssseeses aes 


Tobacco stores and stands ..... - 


Grocery and combination stores . 
Meat markets eoveee aeorevr dover eaeevrervave 


Motor vehicle dealers ..ssrecsee tf} 


Men's end boys’ clothing and 
furnishings stores ...+..ee. oe 
Family clothing stores «.ses-sce. 
Women's apparel and accessories 
STOTSS Shes sae eevee es oenaune 
NOSE COTOS ‘Aaa s ir cae c alia «tarda 
Hardware Stores «sesesseeees pats 
Purniture stores «vicaaetvscrecs 
Radio and music stores eececrecs 
Restaurants, cafeterias, etc. -» 
DFU STOLEd weed deere dee dees sve 
Jewellery stores evsceresecee fale 
Tobacco stores and stands «..... 
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Grocery and combination stores . 


Meat markets ose cee r er evene ee 

Motor vehicle dealers sssresssee 

Men's and boys’ clothing and 
furnishings stores .....-... Be 


family clothing stores oesesepoe 
Women's apparel and accessories 
stores eevee e provera rseoeoeeruvseeoeeane 


Shoe stores eee ence rerens er a es 
Hardware storeS ererceoeceee Py 
Furniture stores «-..cseseereee ‘ 
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Drug stores ekReaeeraeanevrvnazneraenev eee 
Jowellery Storos seeeeeoeee veees 


fontreal (Greater Montreal), Ques 


Candy and confectionery stores + 
Grocery and combination storos . 


Moat markets seeacssveeereteorvel| 
Dopartment stores eeeeseeterseer! 
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Men's and boys*® clothing and 
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Tea ee 
as 


A ee ea 
SOE RETA ee crea . 
. LT ey ee eo 


. . 
a ee 


number 


rf 
NOW “4 


he 


nN 
DMOonenInan 


of stores 
reporting 


ee 


reporting 
an 
increase 


mp 


hw 
PF OVrs0 BW Yh NCO 9.0 > 


ined 


i 
OORDAI~ so xo 1M “3 Mm Pp 


PO 


saiethadlin ataiedeene ad 
ae ce eee eae 


Sales of Stores in Sample 


818,0 
1773299 
4,117,9 
39 95446 
25,123,0 
1,545 ,0 


4,245 ,8 


(in oo's 


of dollars) 


ee = 
é ee cent 
__.{ increase 


mM MUs ine) 
Oosn0ono Mw 


So 
MP naA As 


Panes) 


++ 
i 

MO SOP 
“1 ©) 7 


. 


PMP 
PPP PUT ORD 


* 


+++444++4 4 4: 
WORN Pow <j 


Re 


eat 
SoM 4 
Ox CO 0 


2. 
QO. 


2 9 
+ 2 
8 
2 
8 
4 
1 
5 
EY 


o 
3 


ae oe oe 
We RY ew PP 
ONnMnANMNO WY 


M CHOrvown PN 


> OMoM ~P 


(ee) 
“Oo 


»*t. Cae. 
AL 
to * 
: 7 ‘ 
‘aby a 
& aw « 
| : 
yg oar * 
; a 
Relves ae 
re =m sc 
pete 
FO :s 
Gy Ree 
ty S88 io 
f, £2). 
& Aa 
Sy® Z . 
ey i 
sa 
i aS ed 


wr . 


-? 


-—2 wi 0> - 


. aa; 
=. 


“ 


OS Ory G47 71 


=f, Nag 


me Ee) e 


Peano s> 


vet 
i seas He 
one sence cans oye eal Ba 


ets bevhie 
a “hea onnadodent 
ane me bay Oe ‘vi ALT 


iy hcsh sa orl a a a ae Lala ay 
cinceysone Gi % eas ‘a 
Jno ae Ss 


anita-4 


" I 
Vs 


i EN oh 
q Aen 1.98 Seer ers 6 
nisin sin is a 
eae a Oboge ‘ten otal 
ante ppake ostagy ehecotwasigl 
Ie see YM ye weet 
aoe “tre: RR 

_ owe tee somee cancel 


| | ‘ue soa 


if lg ankvantiaas 


ei 
ree 


Lael ' 


_ 


Pe 


Sram a OO 


as 
mS 


bee YI 

os aie 

wine ats ++ rE, ole hey gil 
ou 


onl Sole “hd Sid 
eoyres olen 
sntsteegs Ean 

va: teow oer 
Heats a 

M pana a oh wie ee et eg Pe ad 

; oh ee Ci 0 yeh 
_ eorebe Garter 
' ,ongvesere Af horn iwer 

OL [)*=<4 Spee aa eorote wee 
J V3 100+ “oe? - i 


Te 
>a.) BO Ge 
on 


“6, wwe oe cet 

Vina ads oon PTS 
’ 

Bolas ekey, 


bY 1 Srp 


ee C4526 we 


a «c's» a9 is 


- fr j y 
of = — 
SZ. hah aly he A 


Ge ‘ 50") aah gems JF “Mo oe al) 
ros J) BOWHTR Bet hor tire o Me Or 
ried tee bei Oe) ye 1. ag Snack 
5 661 e et tenn oom 1 OP Oa arg. 
ve -o8 Ns we oy: Pag) abi laiwes «all 3 
aE a © tr o Phe @ Dewan o OH “% * OURS 
: {; ba? “ule l vout Sek walt 
ct New wsanss os: ray . fy haem? 

i 

‘ 


re 


Montreal (Greater hontreal)-Cont. 


Family clothing stores ...... ove 
Women's apparel and accessories 

ANG 6.5 vg, 4 dia aiee busvare Oa Ka eee 
RRS UOTOS. b6¢40\s4 6000.0 vie de 0468 
Memareeo SLOFCS +<sseasererencv’ 
Pier GUre SUOLOS berks se sreneves 
Radio and music stores .-..cseor 
Restaurants, cafeterias, etc. «. 
DFU SCOLCS cccsecsccccvorscaces 
Jewellery stores ssesoseseesecce 
Tobacco stores and stands «+--cee 


Quebec, Quebec 


Grocery and combination stores . 
Meat markets «cocccceverccceoree 
Motor vehicle dealers .......-.- ‘ 
Men's and boys’ clothing and 

furnishings stores ....-..6. oe 
Family clothing stores «scrssecre 
Women's apparel and accessories 

STOPES raroervocscccsversocvds 
Hardware stores -+----++e-. v aeiele 
Furniture stores secessreseevves 
Restaurants, cafeterias, etc. 
Drug StOres ses eereeeecveree cates 
Jewellery stores -+-.- saercrvves 
Tobacco stores and stands --«++-. 


Saint John, New Brunswick 


Candy and confectionery stores . 
Grocery and combination stores - 
Meat markets coscerrccuscevcvece 
Motor vehicle dealers «eeeessss . 
Men's and boys’ clothing and 


furnishings stores «c-esaseroe! 


Family clothing stores .--cceree 
Women's apparel and accessories 

SEOYECS eoovtecsvvrsveses si ereatele ep 
Shoe StOreS overveocscoersvsecvsens 
Hardware stores essscessscceorves 
Furniture Stores «erscoreveveeve 
Restaurants, cafeterias, etc. .- 
Drug stores .. 
Jewellery Stores srercrerevovnre 
Tobacco stores and stands .-.---» 
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Candy and confectionery stores - 
Grocery and combination stores « 
Meat markets -sereeees bie Wists tim Woes 
Motor vehicle dealers «+++erecce 
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' Sales of Stores in Sample 
(in 00's of dollars) 


1939 


63542 


4,412 ,6 
1437442 
2.41007 
2 ,583,3 
1519940 
2,285 ,2 
3,671,8 

831,7 

67253 


2525457 
132653 
4,565,6 


269 ,6 
2 ,063,6 


428, 
594,8 
155,8 
292 43 
464.6 
6257 
300 ,3 


143,0 
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109 57 
132055 


190,49 
632 ,3 
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174,8 
307 ,6 
409 53 
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Total Number Sales of Stores in Sample 
number reporting (in 00's of dollars) 
of stores an ; Hi DMPA ctyaeh aE ere COBnG 
sh reporting | increase 1939 1940 increase 
j ; 
Halifax, Nova Scotia-(Cont. ) 
Men's and boys’ clothing and 
furnishings stores ......+.. oe 17 17 736,43 1,198,6 | + 62.8 
Family clothing stores .......-. : 4 4 198,6 247 ,0 + 24.4 
Women's apparel and accessories 
SCOPES cccccerseserceens eeenes 9 3 416,1 564,8 + 3567 
Shoe stores cscssevcssees Wisieie. se cet 11 34557 4414 eter 
Furniture stores ssscsereeonnece 3 3 27355. 423,5 + 54.8 
Radio and music stores «........ , 4 4 164,3 208 ,7 + 27-0 
Restaurants, cafeterias, etc. .. g 9 418 ,8 51754 + 37-9 
UN ESET ate) of -\- eae aa eee 10 9 252,54 32454 + 28.5 
Jewellery stores «sseerevess tees 4 4 108 ,4 185 ,3 + 70.9 
Tobacco stores and stands ....-. 5 5 444.0 600 ,7 + 35.3 
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